Mapping the Future of ‘**
Global Travel and Tourism

Drawing on the power of the world’s most advanced processing network, three global travel and
tourism trends are expected, as highlighted in the below comparison across different market segments.
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Global Aging
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Increasing Connectivity

Digital and physical connectivity is changing in ways we have never seen and

—~ | transforming how we explore the world. This is prompting more spontaneous and
customized travel, with today’s international travelers growing accustomed to
faster, more tailored trips.
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