Travel intention in Latin America & Caribbean
During COVID-19 Pandemic

Back in June 2020, travel was the activity that consumers missed the most during stay-home
orders. In a research promoted by Visa, by mid 2020, 61% declared they missed travel
during the lock-downs. By the end of 2020, only 26% of Latin American consumers

mentioned that they are willing to travel in the short term.!
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Visa is here to help you

Contact your Visa account executive to learn how we can help you understand
the consumer behavior shift, identify opportunities to maximize your portfolios
and enhance your communication with your clients. We can help you by:

Understanding the Identifying Enhancing your go to Boosting customer
new consumer habits opportunities to market with our Marketing loyalty and product
post COVID-19 maximize your sales & Consulting services positioning

everywhere
you want to be

Source:
1. Visa Research / C-Space November 2020 - 400 participants from different segments in 7 markets in Latin America & Caribbean.

About Visa. Visa Inc. (NYSE: V) is the world's leader in digital payments. Our mission is to connect the world through the most innovative, reliable and secure payment network - enabling individuals, businesses and economies
to thrive. Our advanced global processing network, VisaNet, provides secure and reliable payments around the world, and is capable of handling more than 65,000 transaction messages a second. The company’s relentless focus
on innovation is a catalyst for the rapid growth of digital commerce on any device, for everyone, everywhere. As the world moves from analog to digital, Visa is applying our brand, products, people, network and scale to reshape
the future of commerce.
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