PURCHASE AND PAYMENT BEHAVIORS

OF LATIN AMERICAN AFFLUENT CONSUMERS

The affluent consumer has evolved into the prosperous consumer. Their desire for
independence, shift in social values and interests require a deep understanding
of the behavioral and psychological trends that can define the products and benefits
that are unique for them.

CATEGORIES WHERE LATIN AMERICAN AFFLUENT
CONSUMERS ARE MORE LIKELY TO INCREASE THEIR
CONSUMPTIONS IN 2021"
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Restaurants Appliances Travel Electronics
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Car related Apparel Sporting
products & shoes goods

PREFERRED PAYMENT METHODS

FOR AFFLUENT CONSUMERS IN LATIN AMERICA?
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Debit & Credit Cash New payment
card methods

DEVICES USED BY LATIN AMERICAN AFFLUENT

CONSUMERS TO BUY ONLINE

Consumers can use or answer more than one payment method
(percentages do not add up to 100%)
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Visa is here to help you

Contact your Visa account executive to better understand the affluent consumer’s
lifestyles, spending habits and to identify opportunities to serve this segment and
boost their loyalty.

everywhere
you want to be



